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TOUGH AS (WELL-MANICURED) NAILS: 

DISCOVERY HOME CHANNEL’S TOOLBELT DIVA RETURNS TO INSPIRE HANDYWOMEN NATIONWIDE

--Norma Vally Hosts a Third Season Beginning Friday, March 3 at 8 PM ET—
(Silver Spring, Md.)— The queen of home renovation is back!  TOOLBELT DIVA Norma Vally returns to Discovery Home Channel for a third season with ten all-new episodes of her hit series beginning Friday, March 3 at 8 PM (ET/PT.)  From quick fix-it projects to garden enhancements, and even restaurant renovations, Norma tackles it all with expertise, humor and some serious style.  
Donning her fashionable tool belt, Norma sets out this third season to take on challenging projects with her signature New York-diva style.  In each episode, Norma teams up with female homeowners, furthering her mission to instill the confidence in women to enter the traditionally male-dominated realm of home repair projects.  Norma’s goal is to prove that any woman can take on just about any home improvement endeavor.   Finding the time and money to renovate is no small feat, but Norma teaches her protégés and viewers alike how to conduct time- and cost-effective home projects. 
Hailed for her contagious can-do attitude, trendsetter Norma has blazed the path for other female home improvement pros guiding with her “diva-do’s” and “diva-don’ts.”  
Empowering women to strap on a tool belt and pick up any hammer, wrench or power tool, 
-more-

2-2-2

Norma aims to provide women with the poise and know-how to spackle, hammer and drill with the best of them.  

This season, Norma spreads the good word of the TOOLBELT DIVA by taking on a vast array of creative but practical home improvement projects.  Male and female viewers alike can learn from her entertaining and informative teaching style, tackling everything from raised garden beds to shower doors.   Her adventures also bring her back to her hometown of Brooklyn, NY, where in one very special episode the Borough’s president makes a surprise appearance and dedicates a day to the TOOLBELT DIVA.  
Each episode of TOOLBELT DIVA chronicles the two-day interaction between Norma and a protégé, from their first meeting to plan the home improvement project they will tackle, to a shopping excursion for supplies, to Norma and the homeowner putting the finishing touches on their handiwork.  Led by Norma and her “do it yourself” mindset, viewers quickly see that these women can achieve anything.

TOOLBELT DIVA is produced for Discovery Home Channel by Screaming Flea Productions.  Liza Keckler is the producer.  For Discovery Home Channel, Sue Norton is the executive producer.  

Discovery Communications, Inc. is the leading global real-world media and entertainment company.  Discovery has grown from its core property, the Discovery Channel, first launched in the United States in 1985, to current global operations in more than 160 countries and territories with 1.3 billion cumulative subscribers.  DCI’s over 100 networks of distinctive programming represent 27 network entertainment brands including TLC, Animal Planet, Travel Channel, Discovery Health Channel, Discovery Kids, Discovery Times Channel, The Science Channel, Military Channel, Discovery Home Channel, Discovery en Español, Discovery Kids En Español, Discovery HD Theater, FitTV, Discovery Travel & Living (Viajar y Vivir), Discovery Home & Health and Discovery Real Time.  DCI’s other properties consist of Discovery Education and Discovery Commerce, which operates more than 100 Discovery Channel Stores in the U.S.  DCI also distributes BBC America in the United States.  DCI’s ownership consists of four shareholders: Discovery Holding Company (NASDAQ: DISCA, DISCB), Cox Communications, Inc., Advance/Newhouse Communications and John S. Hendricks, the Company’s Founder and Chairman.
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