Girl Power is Growing!
Women are a force on the home improvement front, and always have been.  Although many people still consider home improvement projects to be a man's job, half of America's women have undertaken a home improvement job in the past two years. The number one reason women took on home improvement jobs was to save money. The second most important reason was personal pride and satisfaction. Before starting a home improvement project, nearly half the women seek assistance at a local home center or hardware store, or watch TV or cable home improvement programs. Consulting friends and reading books shared second place.

Did You Know?

By 2010, there will be 31 million women-headed households in the U.S., nearly 28 percent of total households.

More than 23 percent of all power tool purchases in 2004 were made by women, according to The Home Improvement Research Institute.

78 percent of women own a combination of hand and power tools.
53 percent of married women said they are responsible for basic household repairs, either on their own or in conjunction with their spouse.

52 percent said they would like to receive a home improvement-related gift in place of any other gift for their birthday (21 percent) or holidays (31 percent).
In a 2004 survey conducted by Sears, 83% of 603 female homeowners polled said working with tools makes them feel independent. A similar percentage of respondents said they admire women proficient in home repair.

57 percent of women said they take more pride in their home than their career.
When it comes to retailers, shopping in a home improvement center was described as "easy" by nearly one-third of respondents, while one-quarter deemed it "more fun than food shopping."

The single female segment of the homebuyer population accounted for 18% of all homebuyers in 2004.

In a recent study by Home Depot, 73 percent of women say they want to learn more about doing minor home improvement themselves. Sixty-five percent already perform minor home improvements, and one-quarter of the women surveyed have taken on major projects.

More women (15.5 million) than men (11.8 million) live alone. Among these, women were more likely than men to own their homes (56% vs. 47%).

About one-quarter of the nation's nearly eight million single mothers spend more than half of their incomes on housing, compared with one-tenth of households headed by single fathers.

Over the time period of 1994-2002, the number of unmarried females owning homes climbed from 13.9 million to 17.5 million.

