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THE Do-It-Yourself man is missing. Lost to a love of waxing over woodworking, primping over painting, cooking over caulking, he has been replaced. By a woman. 

Call it the byproduct of the metrosexual male. Because this decade will be known for the demise of the he-man fix-it-upper and the rise of the fix-it-herselfer. 

Women make 85 percent of all home improvement decisions. They comprise half of all residential customers at home improvement stores. And in four years, industry experts expect women to spend twice as much -- at least $160 billion -- on home improvement than they do today. 

"The metrosexual male is a really funny, and absolutely accurate, powerful trend -- but the metrosexual male is just the male side of this trend of gender-bending that we've been watching," says Schuyler Brown, director of trendspotting for the New York ad agency Euro RSCG Worldwide. "It's happening on both sides of the equation. ... The rise of home improvement among women is part of that." 

So that's why Eileen Heringer is spending a Saturday getting some tips on how to drywall. And why Katherine Ely and Lynn Sechrest, aka The Gucci Girls, each with a bright-colored shoulder bag at their sides want to know how to store unused caulking material. And why Mary Madrano has just bought a 9.6-volt cordless power drill and 18- piece drill bit set. 

While the specific reasons these women are furiously going about their home improving activities are different, the common denominator is the same: They are the only ones in their households that not only want to get things done, but will actually get things done. 

Madrano rolls her eyes at the 

thought of anyone else in her home doing the real work -- not just around the house, but on the house. 

"See, my husband can't do anything," she whispers, her eyes darting back and forth after attending a class on power tools. "I'm whispering because I'm afraid he might come in here at any moment. But it's a fact -- he can't do it, he doesn't want to do it, and he has no interest in it. My dad was the same way. And it just kills me to hire someone to do it." 

The recognition of the Do-It-Herselfer still has room to grow. Type "Do It Herself" into Google, and the search engine thinks you made a mistake, prompting you with "Did you mean: Do It Yourself?" The same happens with the average computer spell-checking tool. But in just the past few months, great strides have been taken on behalf of women. 

Take the Discovery Home Channel's new primetime series, "Toolbelt Diva," which debuted last month. The show stars Norma Vally, a professional renovator who wields hammers, literally, to pound her point home that women can do their own home improvements. And Vally isn't talking about converting lace doilies into trivets. A sort of Martha Stewart on steroids, Vally rolls up her shirtsleeves and revamps rec rooms and builds outdoor fire pits. 

Vally honed her skills growing up in Brooklyn with help from her decidedly un-metrosexual father, who repaired leaky faucets and faulty boilers in her childhood home. She furthered her home improvement education working with her cousin Sal Pino, a professional contractor in New York, who renovated houses and apartments, working on wiring, demolition and sheetrocking. 

With an eclectic background -- she's a double major in English literature and psychology at Stony Brook State University of New York, as well as a former backup singer for legendary French pop star Pascal Obispo -- Vally can understand why women are taking over what was traditionally male territory. 

"Our roles have changed so much, significantly, over the last 10 to 15 years. Men are not the he-men they used to be," says Vally, 39. "Don't get me wrong, they still do exist ... but geez, these days, you can't get a man to change a roll of toilet paper, let alone a light fixture. Men today don't equate their manhood with picking up tools." 

So that leaves it, in part, to women. And to that end, lines of women-friendly tools are gaining popularity. 

The Barbara K line -- launched by Barbara Kovoit in 2003 -- brought in $2.5 million in the second half of last year, and perhaps its biggest coup came this month when the Manhattan Bed, Bath and Beyond dedicated its entire window display to the tools. 

Also popular are Tomboy Tools, a Denver direct-sales firm. Locally, Elizabeth Macapanpan of San Jose hosts Tomboy Tool parties throughout the Bay Area where she wields hammers and hacksaws just as an Avon rep would a blush brush and mascara wand. 

Through her Web site ( www.do-it-herself.com and word of mouth -- not to mention the odd sight of Riesling, Chardonnay and hunk of smoked Gouda alongside a table laden with power tools -- Macapanpan has gained quite a following. 

"I'm a former facilities and construction manager, and I believe that Tomboy Tools is about empowering women, giving them badly needed confidence to tackle home improvements and repair jobs," says Macapanpan, who recently held a tool party at Toast, a fashionable boutique in Campbell. 

